The royal family had promised “a
unique service for a unique person”
that would include the public, but:no
one could have predicted that so many
strangers might share those moments
together like a grief-stricken family
that had lost someone precious to
them. ' ,

They arrived from the reaches of

England and some from far beyond, '

boarding buses and trains in the dark-
ness of night, carrying sandwiches
-and cameras, sleeping bags and lawn
chairs, not knowing quite what to
expect. Many, including Debbie Crozir
of the British borough Croyden, who
curled up in a sleeping bag in the park,
decided on the spur of the momerit to
make the trip. ‘

“We didn’t make a decision. We
just came,” said Paul Rowbotham of
Lincolnshire, who spent most of the
night on a hard ledge.

All morning, anticipation mingled
with the discomfort of waiting and
standing, for hours on hard pavement,
along the funeral procession route and

Please see BERMAN, Page 4A
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LITINCess Diana is put mito the hearse during runeral services.

: Sbectat(;rs along Whitehiél sob Saturday as the funeral pro-
cession of Princess Diana proceeds to Westminster Abbey
for services. Millions of mourners lined the route.

Six pages of éoverage
inside The Detroit News

B Princess Diana’s brothér

sternly lectures media, royal
fami!y in his eulogy. Page 3A -

Jerome Delay / AP Pool ]

& A page of photos from the
funeral, including Elton John’s

. lyrics to Diana. Page 5A

& Billions of people in 60 coun-

-~ tries watch service, join Britons

in last goodbye to the princess.
Page 6A ;o
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- Coming Monday ‘
in T_he Detroit News

News reporter Laura Berman
continues coverage from Lon-
don on the farewell to Diana.

: ) Peter DeJong / AP-Pool
Princess Diana’s casket is remioved from
Westminster Abbey Saturday by pall-
bearers from the Welsh Guards.

Prince William, 15, and Prince Harry,
12, as they walked behind their moth-
er’s funeral cortege, h “
They sang . g with ‘hymns "6f _:
old and Elton John., ~ew tribute, to
“England’s rose.” i
They applauded witen Diana’s

- brother, the Earl Spence;r,.‘ stood in

Westminster Abbey and ripped into
newspapers and photographers who
had made his sister “the most hunted
person of the modern age” K

They listened when he said
Diana’s “blood family” would protect
the princes “so that their souls are
not imersed by duty and tradition
but can sing 6penly as you planned.”

They watched amazed as Queen
Elizabeth howed her head as Diana’s
coffin passed the gates of Bucking-
ham Palace on the way to the abbey.

But mostly they stood and reflect-
ed on the tragedy that snatched this
imperfect heroine the Princess of
Wales from their lives. ;

“It is such a shame. that we could
not have done this for her in life,” said
one man outside Kensington Palace,
“so she could have known how we
felt.”

News speciAL

Suit alleges

By Daniel Howes
The Detroit News
General Motors Corp/’s zero toler-

ance for workers taking gratuities
from suppliers apparently had zero
impact on four employees entertained
at a Detroit topless club last Novem-
ber by Scott Priest, an account man-
ager for Magna International Inc.

- Documents in a seemingly routine
sexual discrimination lawsuit in
Wayne County Circuit Court show

- }J Topless club owners say
: ' auto employees are good
=1 . customers. Page 20A

how Priest and other Magna man-
ag2rs lavishly entertained dozens of
midleve) Big Three auto executives at
topigss ‘clubs, weckend golf outings
and;sp/")rting events. The automakers’
ethics codes sharply limit their
cmployees from accepting meals,
entertainment and gifts from supplicrs

with whom they do business.

The lawsuit — filed by Lorrie Beno,
a former sales representative for
Magna’s Livonia-based MIMCO Inc.
sales arm — underscores the worst
“stereotypes of a male-dominated
industry. At a time when automakers
are working to craft cultures where
good products — not frecbies and
good times — get contracts, Beno’s
documentation suggests old ways die
hard. ’ ‘

treebies, strip club visits by auto

Strip bar clientet~

The Big Three, whici sell nearly

half of their new cars and trucks to

women, were appalled to learn of the
allegations in Beno’s suit. ‘
“A responsible company today is

" not going to tolerate employees who

spend the time they spend with sup-
pliers... at strip clubs,” said Michael P
Millikin, a GM attorney who added
that the allegations will be investigat-

employees

ed. “T'can’t imagine how you can jus-
tify the business necessity of strip
clubs” - ‘ B

Magna managers routinely did,
according to court records.

Ga Nov. 11, documents show, Priest
‘pent $306.75 feting two GM engineers
at Trumpps, a Detroit topless bar. Four
days later, Priest dropped $346.77 on
another two GM managers — a tiny

Please see LAWSUIT, Page 20A
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Continued from Page 1A

portion of the s17,000 he spent enter-
taining customers at topless bars and
other establishments last year.

But when Priest, an account man-
ager for the Markham, Ontario-based
seat and interiors maker, filed his

expense report, court records show -
‘he substituted false names for the -

GM employees — at the employees’
request. |
Beno’s lawsuit names Magna and '

its affiliates as defendants and alleges
that male Magna employees and
managers routinely grabbed, patted
and verbally harassed Beno and oth-
er women in the Haggerty Road

office. .
Women were called names such as

“ice princess,” “kumquat” and “cup- |
cake,” according to testimony, creating |

an office atmosphere that one woman
described as emotionally distressful.
Women testified the fax machine was
placed on a high shelf that required
women clad in dresses to stand on a
stool to fax documents.

Timothy Howlett, Magna’s attor-
ney, said he would “not comment on
a case that’s in litigation.”

One male employee, Raymond
Iavasile, is accused of putting
his hands in women’s breast
pockets and pants pockets,
snapping a female co-worker’s
bra, frequently putting his arm
around them and “pawing” one
woman at a company Christmas
party. In a deposition, Tavasile
denied the allegations. On Friday,
he said, “Those are all lies.”

The male behavior worsened,
according to the suit and testimony
from three other women, after the

men, sometimes drunk, returned
from Jong lunches with customers at
topless clubs. A second former Magna
employee, Judith Copeland, also has
filed a sexual discrimination suit,
charging that her boss, Michael Stefani,
demanded that she have sex with him.

When she refiised, the suit says, her per- -
formance rating was downgraded until |

she was fired.”

Expense discrepancies ',

‘Beno’s suit also alleges that male
account managers submitted expense.

reports that often exceeded $1,000 a.

week — Priest spent more than
$28,000 entertaining customers last

year, records show — while Beno, |

for example, was denied reimburse-
ment for $70 in ice pageant tickets.
Offering evidence from personnel

files and other testimony, Beno’s suit -

contends Magna reimbursed its man-'

agers for, in some cases, fictitious
expenses, effectively increasing their

compensation.

Magna “gave male employees far '

greater discretion in their use of
expenses and further approved the
excessive use of these ‘so-called perks,
which were denied to” Beno, her attor-
ney wrote in court documents.
However, documents show one
manager was reprimanded by Magna

in 1993 for filing falsified expense |

reports. And a Magna finance execu-

tive testified that she asked employ- -*
ees to document that expenditures |

were, in fact, made on customers.
A portion of the Beno case is

‘under protective order by Judge John -

W. Callahan, who has barred Beno’s’
attorneys — Wendy K. Turner and
Thomas McLeod — from conducting :
additional interviews of Big Three
employees whose names appear on
the expense reports.

" In a letter, Turner said: “In the
event we are able to have these
restrictions lifted prior to trial, we

will not object to Ms. Beno makinga

statement. We are confident that we .
will prevail on all claims when the

evidence, including Ms. Beno’s testi-

mony, is presented to ajury”

Apparent ethics violations

. Copies of expense reports and cred-
it! card receipts filed with the lawsuit
paint a picture of Magna account man-
agers and their superiors routinely

_entertaining Big Three engineering,

purchasing and quality staffers at top-
less clubs, plush restaurants and top-
shelf golf weekends — in apparent vio-
lation of the automakers’ ethics codes.

! The Magnamanagers testified that
they sometimes then submitted false
or coded names on expense reports to

shield customers from embarrassing {
disclosures that could lead to dismissal |

from their jobs at the automakers.

¢ “Many people within General

Motors, (and) ’m sure Ford and

Chrysler, request that you do not have -

their name ... appear on an expense

~ report,” Priest said in court docu-

ments examined by The Detroit
News. “That leaves them open, I |
guess, to some questioning by their

own legal staff. On an individual basis,
people request that their name does

~ not show up on an expense report.”

The reason: Ethics policies of GM,
for example, bar employees from
receiving meals, entertainment or .
gifts from suppliers — no exceptions. .
And the policies of Chrysler and Ford
Motor Co. sharply limit the value and

frequency of entertainment that their -

{




employees may take from suppliers. !

Still, court documents reveal a,
Magna culture that encouraged enter-
tainment of all kinds for customers,
including meals, drinks, gifts, topless

clubs, concerts, golf and sporting events.

Courting ‘decision makers’

Kevin Alder, a former Magna vice-
president of sales who now is presi-

dent of Cambridge Industries Inc. in.

Madison Heights, said in court docu-

ments that Magna management.

encouraged entertainment of specif-
ic customers, such as purchasing
directors and managers. .

“We needed to get to the people
that were the decision makers,” Alder
testified. Entertaining lower echelon

purchasing staffers “helped us to -

understand what we had to do to

meet the customer’s objectives, but if

you had to set a priority, you needed
... to get the higher people.”

lavasile,
account manager responsible for
some Chrysler programs, testified
that he took customers to topless
clubs “as often as they wanted to go,”
generally on a weekly basis, and paid
for customers to receive private top-
less dances “upstairs.”

For $20 per-song, dancers with
names such as “Peachez” and “Sweet
Jane,” topless and clad in thong
panties, urge customers to sit back in
black overstuffed chairs while they
bump, grind and gyrate within mil-
limeters of customers’ faces. For $10,
a more sedate version can be had
tableside.

Tavasile also entertained customers
in Las Vegas, where he said he paid for

“dinners, lunches, shows (and in),
their hotel rooms, car

some cases ...
rentals, taxis, valets.” He said he
bought sweaters, sleepwear and pens
worth $85 each for Chrysler managers.
In one case, he bought a $280 porce-
lain figurine for the wedding of a
Chrysler executive’s daughter.

a Magna executive |

i

i
|
i
i
!

“If the allegations are true, it would :

definitely involve disciplinary action,”
a Chrysler spokesman said when told

~of the information revealed in the |
Beno case. “That would fall outside
-the lines” of Chrysler’s ethics policies.

_ In-a deposition, a portion of which
was filed with the court, Iavasile said he

“spent over $1,000 a week” entertaining
customers, including buying raffle tick-

ets for clients who were expected to
keep any winnings that might come

their way. Iavasile also acknowledged

in court records that he sometimes
added names to his expense reports “to
make myself look good.”

Use of false némgs

Priest testified that the practice of
booking false customer names on
Magna expense reports “is something
that has been ongoing since I started
calling on GM and not something
that just came up in 1995.”

But the use of false names appears
to have intensified after GM institut-
ed its zero-tolerance entertainment
policy last May, records show.

According to court documents,
GM’s truck group has no record of
employing 12 men in 1996 whose names
appeared on Priest’s expense reports,
which were examined and copied last
February by Beno and her attorney
with the approval of Magna’s lawyer.

Asked in a deposition if he knows
the real identity of two alleged GM
employees on whom he spent $419.23
at Trumpps last Oct. 21, Priest said:
“No, I do not.”

“For many. divisions at General
Motors, particularly Truck, they have

W——

always been rather sensitive to having -
their names — or just to have enter-
tainment period,” Priest testified. “Peo-
ple like to do it, they like to be enter-
tained, but ... just in case something
comes up, such as this, they don’t want
their names to be out there.”

Big ﬁloney for Big Three

It wasn’t unusual for Magna man-
agers to spend as much as $600 per
day entertaining Big Three managers,
receipts filed in court papers show. In
February 1995, for example, David
Wojie, an executive director in
Magna’s interior systems group, spent .
nearly $2,J00 entertaining key GM
engmeers at Trumpps.

~The next month, Wojie spent”
$6,437.200n2a golfweekend in Arizona
entertaining four GM engineers, court .
records show. Expenses included
shirts, shorts, golf balls, accommoda-
tions, meals and drinks for his guests.
The GM supplier entertainment poi-
icy in force at that time prohibited
“any representative” of GM “from

" accepting gifts, payments or accom-

modations from anyone with whom
the corporation .. does business.”

In 1994 and the first half of 1995,
Wojie spent $84,852 entertaining cus-
tomers, according to testimony.

The Magna managers also provid-
ed customers with tickets to sporting
events, picked up golf lessons for
Chrysler managers, bought souvenir
athletic wear such as Red Wings jack-
ets, golf balls and sportswear for GM -
employees and entertained Ford man-

. agers at topless clubs.

Big Three officials, when told of
the documented allegations detailed |
in Beno’s case, vowed to investigate
and expressed concern that employ-- *

. ees appear to be skirting toughened |

ethics codes. Worse; they worry that'.
the specter of decision makers fre- =
quenting topless clubs could alienate
women car and truck buyers.

Women account for half of all cars.
and trucks sold by GM. They buy 30
percent of Chrysler’s trucks and 50 -
percent of its new cars. And a new
report cites Ford research that says
women influence 80 percent of all
new vehicle purchases.

“It is not copacetic to go to strip bars -
to conduct business meetings or have
celebrations,” said Pam Kueber, a Ford
spokeswoman. “That’s an inappropri-
ate place to go, even Dutch treat.”




Tough policies stress
resolve of carmakers

By Daniel Howes
The Detroit News
he Big Three automakers say

l they are deadly serious about

their toughened ethics codes.

General Motors Corp., Ford Motor
Co. and Chrysler Corp. have crafted
policies designed to stamp out the pricey
gifts, golf course deals, lavish entertain-
ment and big spending long associated
with an industry dominated by men. .

GM’s new zero-tolerance policy,
effective May 1, 1996, was designed to
ensure GM employees conduct “busi-
ness on the basis of the superior value of
the goods and services we buy and
those we sell,” Chairman John E. Smith
Jr.said ina letter introducing the policy.

“Remember, the consequences of
violating this policy may be quite
severe for the individual and for Gen-
eral Motors,” he said.

GM’s policy bars all employees
from accepting “any gift, entertain-
ment or other gratuity from any sup-
plier. We should avoid doing anything
that suggests our purchase decisions

.
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may be influenced by any irrelevantor! -
improper consideration.” {
Chrysler’s “Code of Ethical Behav= |
jor” says business meals as a guest of 5}
the same supplier should not occm{‘fi {
more than once a month and, overall;
employees should not have a bysiness, |
meal more than once 2 week. 3
‘Attendance at sporting events; |
restaurants, bars and shows asa guest! |
of the same supplier is allowable tw1cej [
a year, Chrysler’s policy says. Travek’
and overnight accommodations paid?
by a supplier are not allowed. Eac
employee must keep records for three
years of all lunches, dinners and enter>
tainment paid for by suppliers. §
Ford employees may accept oné
meal per quarter from any one supf}
plier and should limit meals with alk
suppliers to no more than one a weelg:g
The employees may accept two ente@
tainment events per year from a sup-
plier and one golf outing.
A key test, a Ford spokeswoman
said, is: “Could your conduct with- ¢
stand public scrutiny?” el )
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‘Topless clubs say
“auto crowd still
favored chentele

By George Hunter
and Daniel Howes
The Detroit News .

|
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he days of auto supphers hosting :
I Big Three managers at Metro

Detroit topless clubs aren’t dead,
experts say, despite the automakers’
tough ethics codes and the growing
influence of women in the workplace.

| Chablis on Michigan, just two miles’

cast of the Glass House.

“This is Ford country,” said Mike
Troutman, the manager of Chablis, a
topless club. “We don’t get as many
auto people as we used to — but we
stiil get a lot of them.”

A seemingly routine sexual discrimi-
nation lawsuit in Wayrie County Circuit

Inc., a Markham, Ontario-based auto
supplier with offices in Livonia, spent

But marketing executives at other.

tomers to topless clubs.
“Our policy does not say you cannot
take someone to a strip bar,” said ]eff

Adult clubs in Dearborn are full of
salesmen wooing Ford Motor Co.
- executives, said the manager of Cafe’

Court, detailed today in The Detroit .
News, shows managers at one supplier :
lavishly entertained dozens of midlevel !
Big Three auto executives at topless clubs, |
weekend golf outings and sporting events. -

Managers of Magna International -

as much as’$1,000 a week entertaining:
Big Three engineering, purchasing :
and quality staffers at topless clubs in;
Metro Detroit, court records show.

suppliers say they seldom take cus-:

Steiner, a spokesman for Johnson Con-
trols Inc., a Plymouth-based seat andx
interiors maker. “(But) you can’t do-
anything that’s a violation of (our cus-
tomers’) policies.” Such violations, he
. said, include spending thousands enter-,
. taining customers at topless clubs. |
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jonn Schnideét, manager of a manu-
facturing consulting firm that does:

business with the Big Three, insists:

most auto executives find strip bars’
passe. But there are people in the indus-
try who still enjoy doing business in the.
company of scantily clad women. ;
“It still goes on, though not nearly:
as much as it used to,” he said. “Occa-
sionally, one of our salesmen will do it:
if he thinks it'll help seal the deal.” -
A 1995 survey by Sales & Marketing'
Management magazine showed that:
49 percent of the male sales managers|
polled have entertained clients in top-
less bars. Few of them said they had
serious ethical qualms about doing so.’
But Schnider said most auto execu-:
tives aren’t impressed by flesh anymore;*

“Ten years ago, everybody was:
“going to the strip bars,” he said. “Tt was_
“practically a way of life. But now you.

have a bunch of baby boomers in the:
decision-making positions. As you get:
older, you have more to talk about:
than the size of someone’s breasts.

“But there are some guys who go
all the time. People in the maustry'
know who they are.” :

Female sales executives said the use of
topless clubs to entertain clients remains-
too prevalent in the auto industry. =

“The place I used to work at was.
disgusting,” said one female execu-.
tive with 20 years in the industry. ‘The
guys at the office used to get together
and rent a golf course. They’d bring in-
the girls from one of the local stnp
clubs as hostesses.

“The women disrobed right on the
golf course. This was actually spon-
sored by the company. It was sickening.”.

'Linda Foster, a Detroit lawyer spe-
cializing in labor law, said executives.

who introduce adult entertainment’
into business relationships invite pos-
o

l
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sible sexual discrimination suits, much | 4

like the one Lorrie Beno — a former -

sales representative for Magna — ﬁled
against her former employer.

“If you're doing business in a stnp :
club, that's effectively denying women"'
the opportunity to participate,” Foster’ +
said. “The argument’s the same as the ™~

lawsuits that have been filed by
women against men’s country clubs.”

Only three of the GG saleswomeri "’

who responded to the Sales & Mar- "~
keting Management survey said they = |
had ever gone to a strip club on a sales (’

outing, and 57 percent of the women " '
polled agreed such meetings by men "~ !

put women at a distinct disadvantage.”’
“Usually there are two or three™

guys who come in all the time, and

they’ll bring a new person in with'"

them,” Troutman said. “I know how
the game works. My dad used to work
for General Motors, and clients took
him out all the time. That’s just the
way business is done.”

Jamie Brown, a waitress at the Wild
Mustang on Ford Road in Dearborn,
said auto executives are favored cus-
tomers among the dancers.

“We still get our share of Ford peo-
ple who come in,” she said. “They
spend a lot of money, and they buy a
lot of table dances. Everybody is more
free with their money when they’re’

drinking — especially when they’re on”

a company expense account.”

At s10 per table dance, the bill can
add up quickly.

“The highest bill I've ever seen was
for $1,700,” Brown saxd “T've had sev-
eral bills over $1,000.”

Two years ago, the Wild Mustang
erected freeway bxllboards that read, -
“Come see the Mustang Lee never
dreamed about,” referring to former
Chrysler Corp. Chairman Lee Iacocca, '
considered the father of the Ford Mus-"
tang when he was with that company.

Wild Mustang owner Robert Katz-"
man said he’s not actively trying to
attract automotive executives. =

“It angers the auto industry,” he - ;
said. “They don’t want that kind of
focus anymore. And we don’t want to°
attract people from just the auto_
industry — we’re trying to get a w1de 4
variety of people in here.” ﬁ

But Troutman said the competi=: |
tion among Dearborn strip bars ,
attract local businessmen is still fierce.; |

“Everybody wants those cus<)
tomers,” he said. “They re the ones’
with all the money.”

Most topless bars go out of the
way to make their clubs comfortablé
for businessmen: ;
# At Trumpps, on Eight Mile in Detroit}#
two of three television sets stay tunedi |
to CNBC’s Business Week program ‘
durmg lunch hour; with stock txckersm' .’
running along the bottomn of the screen.; |
The other television is tuned'to ESP |
& Trumpps has a shoeshine stand i I
the bathroom, an ad inviting patrons to* '
order concert tickets from a spec1a]*' |
service and applications for American®
Express Gold Cards. i |
# Most topless clubs offer discreet® |
credit card billing, making it difficultd ‘
for companies to decipher expense; | "
account charges. At the Wild Mus¥ l
tang, the credit card imprint reads,g
“Bohered.” At Trumpps, receipts arej:
stamped “Almark Inc.”

“Suppliers have been wining an
dining purchasing agents for decades,
said Rick Salas, general manager of BT’s,
in Dearborn. “So we go out of our way’,
to make sure this is a comfortable place» i
for them to do business. Does it work? It '
must because they keep doing it.” ; [
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